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1. Intolerance
Combating intolerance is a cornerstone of Second Life's
Community Standards. Actions that marginalize, belittle, or
defame individualsor groups inhibit the satisfying exchange of
ideasand diminish the Second Life community as whole. The
use of derogatory or demeaning language or images in
reference to another Resident's race, ethnidty, gender, religion,
or sexual orientationis never allbwedin Second Life.

2. Harassment
Given the myriad capabilities of Seamnd Life, harassment can
take many forms. Communiating or behaving in a manner
which is offensively coarse, intimidating or threatening,
constitutes unwelcome sexual advances or requests for sexual
favors, or is otherwise likely to cause annoyance or alarm is
Harassment.

3. Assault
Most areas in Second Lie are identified as Safe. Assaultin
Second Life means: shooting, pushing, or shoving another
Residentina Safe Area (se Global Standards below); creating
or using scripted objects which singularly or persistently target
another Resident in a manner which prevents their enjoyment
of Second Life.

4. Disclosure
Residents are entitled to areasonable level of privacy with
regard to their Second Lives. Sharing personal information
about a fellow Resident --including gender, religion, age,
marital status, race, sexual preference, and real-world loation
beyond whatis provided by the Residentin the First Life page
of their Resident profile is a violation of that Resident's privacy.
Remotely monitoring conversations, posting conversation logs,
or sharing conversation logs without consent are all prohibited
in Second Lie andon the Second Life Forums.

5. Indecency
Second Life isan adult community, but Mature material is not
necessarily appropriate in all areas (see Global Standards
below). Content, communication, or behavior which involves
intense language or expletives, nudity or sexual content, the
depiction of sex or violence, or anything else broadly offensive
must be contained within private landin areasrated Mature (M).
Names of Residents, objects, places and groups are broadly
viewable in Second Life directoriesand on the Second Life
website, and must adhere to PG guidelines.

6. Disturbing the Peace
Every Resident has aright to live their Second Life. Disrupting
scheduled events, repeated transmission of undesired
advertising mntent, the use of repetitive sounds, following or
self-spawning iems, or other objects that intentionally slow
server performance or inhibit another Resident's ability to enjoy
Second Life are examples of Disturbing the Peace.

http://econdlife.com/

Global Standards, Local Ratings

All areas of Semnd Life, induding the www.secondlife.com website and
the Second Life Forums, adhere to the same Community Standards.
Locations within Secnd Life are noted as Safe or Unsafe and rated
Mature (M) or non-Mature (PG), and behavior must conform to the
local ratings. Any unrated area of Second Life or the Second Life
website should be considered non-Mature (PG).

Warning, Suspension, Banishment

Second Life isa complex society, and it can take some time for new
Residents to gain a full understanding oflocal customsand mores.
Generally, violations of the Community Standards will first resultin a
Warning, followed by Suspension and eventual Banishment from
Second Life. In-World Representatives, called Liaisons, may
occasionally address disciplinary problems with a temporary removal
from Second Life.

Global Attacks

Objects, scripts, or actions which broadly interfere with or disupt the
Second Life community, the Second Life servers or other systems
related to Second Life will not be toleratedin any form. We will hold
you responsible for any actions you take, or that are taken by objects
or scripts that belong to you. Sandboxes are available for testing
objects and scripts that have componrents that may be unmanageable
or whose behavior you may not be able to predict. If you chose to use
a script that substantially disrupts the operation of Second Life,
disciplinary actions will resultin a minimum two-week suspenson, the
possible loss of inrword inventory, and areview ofyour account for

probable expulsion from Second Life.

Alternate Accounts

While Resdents may choose to play Second Life with more than one
account, specifically or consistently using an alternate account to
harass other Residents or violate the Community Standards is not
acceptable. Alternate accounts are generally treated as separate foma
Resident's principal account, but misuse ofalternate accounts can and
will resultin disciplinary action on the prindpal account.

Buyer Beware

Linden Lab does not exercise editorial omntrol over the content of
Second Life, and will make no specific efforts to review the textures,
objects, sounds or other content created within Second Life.
Additionally, Linden Lab does not certify or endorse the operation of in-
world games, vending machires, or retail locations; refunds must be
requested from the owners of these objects.

Reporting Abuse

Residents should report violations of the Community Standards using
the Abuse Reporter tool located under the Help menu in the in-world
tool bar. Every Abuse Reportis individually investigated, and the
identity of the reporter is kept strictly confidential. Ifyou need
immediate assistance, in-world Liaisons may be available to help. Look
for Residents with the last name Linden.

http://econdlife.com/
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URL 172

http://secondiife.com/

http://www.secondlife.com/whatis/plans.php
http://www.secondlife.com/whatis/landpridng.php
http://secondiife.com/corporate/cs.php

http://lindenlab.com/

http://secondife.com/whatis/word.php
http://secondiife.com/whatis/creations.php
http://secondiife.com/whatis/marketplace.php
http://secondiife.reuters.com/
http://www.bbc.co.uk/radiol/bigweekend06/

http://www.virtualaloft.com/
http://nwn.blogs.com/nwn/2006/08/governor mark_w.html
http://www.youtube.com/watch?v=6T QZIA5eLh4
http://www.cancer.org/docroot/Gl/content/GI_1 8 Second_Life Relay.asp
http://www.supernova2006.com/go/weblog/comments/virtual-supernova/
http://www.shopadidas.com/seatchHandler/index jsp?seatchlD=20332552161&sGroup
http://www.sise/templates/CommonPage__3052.aspx
http://www.cecile.cajp/digicata/202/

http://magsl.net/

http://www.hitcontentiab.jp/
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http://www.so-net.nejp/corporation/release/2007/pub070322. pdf
http://clubtjp/product/16.html

http://millionsofus.com/

http://electricsheepcompany.com/

http://aimeeweber.com/

http://www.electricsheepcompany.com/

http://www.sl-fund.com/
https://secure-webh12.secondiife.com/currency/
http://www.alexacom/

http://www.there.com/
http://www.ea.com/official/thesims/thesimsonline/us/nai/index.jsp
http://earthgooglecom/

http://www.ragnarokonlinejp/

http://www.dekaronjp/

http://www.talesweaver.jp/

http://aradhangame co.jp/web/index.asp
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